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HIGG INdEX PRESENtEd At EUROPEAN OUtdOOR SUMMIt™

HIGG Index 

“Through our partnership with the summit and our active 
participation, we are showing that Gore is committed to 
tackling sustainability through collaborative partnerships 
and to assume a pioneering role when it comes to environ-
mental cooperation in the industry,” says Bernhard Kiehl, 
leader of the sustainability team at Gore Fabrics. In his 
presentation to the European Outdoor Summit™ Kiehl 

For more information on the Higg Index and the Sustainable Apparel Coalition visit:
http://www.apparelcoalition.org/
http://www.apparelcoalition.org/higgindex/ 
 

concentrated on presenting the “Higg Index”, which has 
been developed by the Sustainable Apparel Coalition 
(SAC) as a tool for assessing environmental and social 
sustainability along the supply chain and which is based 
on Life Cycle Assessment methodology (see pages 3-5). 
Credible measurement leads to more sustainable products 
and sound advertising claims.

The Higg Index 2.0 Suite of Tools
See below for brief descriptions of the individual tools in the Higg Index 2.0 suite.

8

Source for graphic: http://www.apparelcoalition.org/higgindex/



9

GORE BIKE WEAR® ANd GORE RUNNING WEAR® 
ARE MEMBERS OF tHE FAIR LABOUR ASSOCIAtION™

FLA

It is part of Gore’s corporate culture to create fair working 
conditions worldwide, along with a positive work 
environment. We demand this not only of ourselves, but 
also of our suppliers and partners. Particularly in those 
integrated business areas where we offer finished 
products to the consumer – our GORE BIKE WEAR® and 
GORE RUNNING WEAR® products – our responsibility 
goes even further: in these cases, we are committed to 
verifying the working conditions in external production 
facilities used to manufacture our clothing.
 
Back in June 2012 Gore determined that GORE BIKE WEAR® 
and GORE RUNNING WEAR® products should be affi liated 
with the Fair Labour Association™ (FLA) in order to ensure 
fair and decent working conditions along the supply chain 
producing these products. the FLA is an international 
specialist for the apparel and textile industry and is 
recognised for its transparency and credibility in protecting 
the rights of workers.

Workplace Code of Conduct

All companies affi liated with the FLA must ensure that 
the workers paid for making their products are protected 
according to current laws, as well as the FLA Workplace 
Code of Conduct at the sites concerned. this includes 
compliance with local labour and environmental legislation, 
the banning of child labour, excessive overtime and 
harassment and the creation of safe jobs.
 
In accordance with FLA standards, the apparel manu-
facturers that supply Gore’s clothing are contractually 
obliged to implement these social standards. Gore itself 
carries out regular checks on compliance, as does the 
FLA. today more than 60% of apparel manufacturers that 
supply GORE BIKE WEAR® and GORE RUNNING WEAR® 
products have already been audited and we’re planning 
to complete 100 % by end of this year.

For more information on the FLA and the Code of Conduct visit:
http://www.fairlabor.org/
http://www.fairlabor.org/our-work/labor-standards 
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Source for graphic: http://www.fairlabor.org/our-work
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For some years now Gore has repeatedly received 
international “Best Workplace” awards in a number 
of regions. In 2013, The Great Place to Work® Institute 
placed Gore among the top 5 workplaces globally and 
with the additional award in China, Gore is now present 
on nine national lists for this award around the world. 

In 2013 Gore China took part in Greater China Best  
Workplace for the first time, and was named as one  
of the twelve “Best Companies to Work For”. “We are  
extremely pleased to be included in this prestigious 
list,” comments Pete Kubizne, Asia Pacific Region Leader 

and responsible for the Shenzhen facility. “This award 
confirms what Gore has embodied for more than 50 years. 
I am proud of our associates, who have taken on board  
our corporate culture and live it on a daily basis. It is they 
who have earned this award and made it possible.”

“When people work in an environment that gives them 
the freedom to use their initiative, it releases huge 
creative energy that brings about groundbreaking  
innovations,” says terri Kelly, Gore’s CEO. “Our  
unconventional corporate culture is the driving force 
behind our success.”

GREAt PLACE tO WORK®:  
GORE IS RANKEd At tHE tOP WORLdWIdE

Awards
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Gore has been receiving workplace awards for many years:

• In 2014 Gore was ranked among the top 5 companies in Germany, France,  
 the UK, Italy, Sweden and Spain

• In 2014 Gore Germany also received a special award for Skills development

• In 2013 Gore was ranked the 5th best place to work in Europe by the  
 Great Place to Work® Institute

• US magazine Fortune named Gore as one of the “100 Best Companies  
 to Work For” in the USA for the seventeenth time

• Fast Company magazine names Gore as one of “the World’s  
 50 Most Innovative Companies”
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Social projects

In 2013 Gore once again supported social projects  
such as the worldwide “Bird’s Nest” campaign by the 
manufacturer Arc’teryx. For one weekend, volunteers  
at Globetrotter in Cologne, Germany made rain capes 
for the homeless using remnants of GORE-tEX® fabric 

material left over from Arc’teryx’s production of  
GORE-tEX® jackets in their vancouver, Canada facility. 
the resulting waterproof and windproof capes were 
handed over to the Gulliver project for further distribution 
to the homeless in Cologne. 

GORE SUPPORtS ARC’tERyX’S BIRd’S NESt PROJECt

For the fourth year running Gore has been involved 
in the Mountain Forest Project in the Bavarian Alps. 
Around 6,000 young trees were planted and around  
3 km of forest paths were laid or replaced.
Since 2009 Gore has offered its associates the opportunity 
to become actively involved in environmental protection 
and nature conservation. Once a year, up to 20 interested  
associates meet for a four-day work project under the 
guidance of an expert. the project is managed and 
organised by employees of the charity Bergwaldprojekt 
e.v., which has been organising volunteer work on nature 
conservation throughout Germany for nearly 20 years.

What is the Mountain Forest Project?

the mountain forests are Alpine regions which are  
particularly vulnerable to environmental influences such 
as climate change. Where these regions have been badly 
damaged, their ability to perform their function as protective  
woodland has been compromised. the regeneration and 
replanting measures required are expensive and labour-
intensive, so woodland owners often cannot afford to 
carry them out on their own. the same is true of the state 
forest enterprises. to support these essential efforts, both 
volunteers and experts are needed to work cooperatively 
to ensure the sustained benefit for everyone.

MOUNtAIN FORESt PROJECt IN tHE ALPS
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CONtACt

Gore is a technology-driven company focused on discovery and product innovation.  
Well known for waterproof, breathable GORE-tEX® fabric, the company’s portfolio includes 
everything from high-performance fabrics and implantable medical devices to industrial  
manufacturing components and aerospace electronics. Headquartered in the United States, 
Gore posts annual sales of more than $3 billion and employs more than 10,000 associates  
with manufacturing facilities in the United States, Germany, the United Kingdom, Japan  
and China, and sales offices around the world. In Europe, Gore started its first business  
operations only a few years after the Enterprise’s founding in 1958. Gore now has locations – 
sales offices as well as production facilities – in the key European countries dedicated  
to serving the markets of all of Gore’s product divisions. Gore is one of a select few  
companies to appear on all of the U.S. “100 Best Companies to Work For” lists since the  
rankings debuted in 1984. For several years now, Gore has also been voted one of the best 
workplaces in Europe and has been ranked on top workplace lists in France, Germany,  
Great Britain, Italy and Sweden. Learn more at gore.com.


